
14h00 Welcome, housekeeping and introduction to Sustainable Food Cities and 
Veg Cities – Sofia Parente, Sustain/Sustainable Food Cities
14h10 Veg Power 2020 plans and resources – Dan Parker, Veg Power 
14h40 Glasgow case study – Abi Mordin, Glasgow Community Food Network
14h55 Q&A
15h10 Ends 



57 members



6 Key Issues
• Promoting healthy and sustainable food to the public
• Tackling food poverty and increasing access to affordable 

healthy food
• Building community food knowledge, skills, resources and 

projects
• Promoting a vibrant & diverse food economy
• Transforming catering and food procurement
• Reducing waste & the ecological footprint of the 

food system.

Sustainable Food Cities
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SCHOOLS PROGRAMME

Dan Parker | Chief Marketing Officer  | Veg Power







Advertising across ITV’s network - 25 January – 14 April



Advertising across ITV’s network - 25 January – 14 April



Over 5 hours of editorial support on ITV biggest shows







PRESS

Increased reach through other media channels



We’ve secured hundreds of 6-sheet and digital poster sites across the UK and thousands of A1 sites in communities 

+ thousands of A1/A3/A4 in communities 





Rewards & sticker charts printed and download online







4 FEBRUARY 2019



Childwise online survey of 1,000 kids

Not seen advert Seen advert

39%
56%

59%
71%

25%
46%

23%
53%

Full campaign report: November 2019















REWARDS CHART 
& STICKER PACKS

A new take home reward 
chart for every kid with 
guide for parents



COMIC COMPETITION
OR POSTER COMPETITION
National competition 
with great prizes to 
engage kids with veg



ASSEMBLY PLANS
Vegetable assembly 
about the campaign and 
activities in the school



LESSON PLANS
Veg themed numeracy & 
literacy plans (supplied 
by Hampshire CC)



DECORATIONS
Colour in cut-outs to 
decorate school with 
options for TastEd



SCHOOLS COMPETITION
Cash prizes to encourage 
new ideas, activation and 
feedback



TASTING TABLES
A guide to setting up 
tasting tables for each 
veg of the week



VEG STICKERS
To encourage the kids 
too try the veg of the 
week and inform the 
parents.



PROGRESS CHARTS
Progress wall chart filled 
in by caterers towards 
school veg target



CATERERS CHALLENGE
Competition and prizes 
for best creative displays 
and veg art



We cover creativity, design and management
Production & distribution: each school pack costs £62

SPONSORS
We look for local corporate 
funders, ideally from the veg 
sector. £95/school
Inc sticker & insert.

COMMUNITY GROUPS
Part or fully fund packs in their 
schools + support. 
Own activities.
Just support through school & 
partner recruitment.

CATERERS
Part or fully fund packs in their 
schools + support. 
Distribution logistics 
Just simply support by 
activating in schools.

LOCAL AUTHORITIES
Part or fully fund packs in their 
schools + support. 
Distribution logistics 
Just support through school & 
partner recruitment.

VEG POWER
We have some funds for 
production and distribution
We stretch them as far as 
possible.



Dan Parker | Chief Marketing Officer
Dan.Parker@VegPower.org.uk

VegPowerUK



Abi Mordin







Schools Roadshow: 
10 Schools
300 children
Cooking, Gardening and 
Games



























Lessons Learned:
- tap into existing networks
- be creative with resources
- add your own local twist
- use social media

But next time… maybe a more veg friendly slogan?! 


