


H E S S L E  R D  N E T W O R K

Video making

Design

Campaign slogan



T H E  F I N A L  P R O D U C T



R E F L E C T I O N S

• Campaigning and the very young/

• Not everyone wants to take part, or if they want to they might not know how to

• Next steps - they want me back to do more



Hull Young Peoples' Voice



• Podcasting
• Video making
• Social media

• Graphic design
• Animation



T H E  F I N A L  P R O J E C T



R E F L E C T I O N S

• There is a downside to negotiation; Not everyone wanted to join the campaign - 
or even let it happen

• There is an upside to negotiation; we worked together to solve the conundrum of 
wanting a voice but not wanting visibility. 

• Exploring together revealed the full crisis of school lunches - too short and 
dominated by highly processed food. 



M O R E  R E F L E C T I O N S

• We are struggling to get traction in schools.

• The Youth Parliament in the neighbouring authority want to get involved

• Hull CVS (our new host organisation) have a youth delivery team, and are keen to 
get involved.
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