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Children’s Food Campaign

Examples of advertising that may now longer be
allowed if advertised from 1 July 2017

It is not possible to say with certainty which current / past ads and marketing
techniques which would fall foul of the new rules, as:

i. The ASA does not produce a list (even a basic one as guidance only)
of magazines, websites etc which it considers to be “children’s media”
and thus where HFSS ads would not be able to be displayed.

ii. Itall depends on the evidence advertisers would present about the
audience share (whether that was over 25% children or not), targeting
criteria and ad content.

iii.  Ultimately, only submitting a complaint about an ad and the subsequent
ASA investigation and ruling provide a definitive answer on whether
something is permissible or not.

However, based on our past research and adverts which we have complained
and the ASA has ruled on, we can identify the following types:

TV ads that couldn’t be shown on children’s TV but
were shown on websites which appealed to children
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NB Fanta has now reformulated so no longer classed as HFSS
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Advergames appealing to children
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Here are some great Swizzels Matlow
themed Stationery pages for you to print-
out, they're a lot more exciting than plain

old

Click on the picture to download
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SHARE YOUR SQUASHIES MOMENTS!

awotome colouring in pages %

- p

SRARE YOUR PICTURE ON FACEROOK. TWITTER OF - > . ~ -

INTTAGRAM WITH THE NASHTAG sSQUASHIES i ) Q
O ——
f ¥ B - ; . :
—— g~ ,
WIN AN IPAD MINI.
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PLUS 25 RUNNERS UP PRIZES OF
FABULOUS SQUASHIES NAMPERS
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- Full terms and condtions
1 The competiion s open 1o residents of UK, RO and Channel Islands. 3 3 LEVEL- SCORE: O

2 Employwes and e immediate tamites of Swizzels Matiow are exchuded
3. To enter via Facebook entrants must be over 13 due 1o Facebook age restrctions. \
4 Entries must be seceived 5o later han 31/10/%4 (the "Closing Date™) kq\
5. All entries wiin deect assistance of help of third parties or agents ane invakd 2 \ )‘

DEO
6 To enter simply

Ugtoad » photograph 10 our Facebook page www facetook comvsguasives
or

Tweet 3 photogragh at @Squashees ! of use Ssquashees.
Share 2 photo on Instagram using Ssquashies

7 Maore fan one entry may be made per person
& There is 1 man prize of an Pad i 16 GB. Apple 1 not & paricipant in or & sponser of e o
Pac® m » rademank of Apple InC. . regtered i the U § and ofher countres. Prue
cluses ©ac mars 16GB. Lightrang 10 USB cabhe. and USB Power adapter Supparts W F and
Biuetooth 4 0 Requeements Apple ID (Required for some fleatures) and rtemed success.

9 25 runens up przes of hampers of 3 large selecton of Squastees and other Swizzen Matiow
sweets.
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10. The prizes wil be awarded by & panel of judges. The judges’ decision is final and binging and no F ~— DRUMSTICK) nNoul o
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[ C' @ funtime.haribo.co.uk/supermix/

Welcome to the Super Mix challenge!

Your car can perform amazing feats to help you collect all
the Super Mix sweets, I’ll show you how for the first 3
obstacles, after that you’ll need your own skills to succeed.

To move your car forward press the |

HARIBO
Supemix

CHEWATS

Unleash the taste adventure!

Can you help him find his favourite chewie treats?

Don't worry, your detail:
be stored.

« The arrow keys on your keyboard move Chewie right and left
« The up arrow gets him to jump
« The space bar gets him chewing!

ITIS COOL

(HINT: Keep your eye on the ‘CHEW IT!" bar in the upper left of your screen.
When it glows you're close!)

ITS NOT EXACTLY YOUR
GAME, BUT ITS GREAT
(GLY CHILD FRIE

CHEWITS ARE A TREAT, PLEASE ENJOY RESPONSIBLY.

Come with Chewie up and down the UK on a quest to discover the missing Chewits. Can you find all 9 chews? C'mon we
challenge you!

Use the arrow keys and spacebar on your keyboard to scour the landscape to chew famous landmarks and see if they uncover
the Chewits.

Get more active on a Chewits Sports Course..for more details visit chewits.premiersport.org

PREV 1 2 NEXT




Apps appealing to children
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Grey areas

Licensed and Brand characters

Sadly this from the Daily Mail is not accurate ....

CARTOON CHARACTERS FACING THE AXE

: Ronald McDonald :
5 - to promote

: burgers/fries

: tochildren

iy AN : Furby - to promote : :
Coco the Monkey : McDonald's : 7
- Coco Pops : Happy Meals : Minions

: : - Haribo swee
Star Wars : Chewie the : AR RCES
- Kellogg's Disney : Chewitsaurus : Tony the Tiger
Star Wars Cereal S = Chewits sweets f= Frosties

: Thor, Captain

: America

: - Marvel Avengers

: Assemble

: Candy Sticks

: Honey Monster

i - Honey Monster Puffs

: Cartoon monsters
i -games on Monster
: Munch website

There are stronger rules on brand advertising than ever before, which is
welcome. But they don’t cover packaging. And the big test will come on the
use of brand characters and branding associated traditionally with HFSS
products being used on non-HFSS products within that company’s range -
this will be a key area to test out through submitting complaints to the ASA

and seeing how they rule.



Social Media
(Facebook, Twitter, Instagram, Snapchat etc)

Social media posts which are aimed at or directly appeal to children should in
theory be covered under the new rules, but there are several questions /
caveats:

(i) Which takes precedence — the wording of the ad or the audience share
being over or under 25% under 16s?
(i) Age identification on social media is often very tricky

n Chewie the Chewitsaurus

o8 Chewie the Chewitsaurus
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Chewie is enjoying his Summer Holidays! Are you?
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s Like W Comment # Share
TERMS AND CONDITIONS FOR CHEWITS FACEBOOK...
5 Apri 805 people like this. Most Relevant -

TERMS AND CONDITIONS FOR CHEWITS TWITTER G... 1 share

TERMS AND CONDITIO holiday
MY Like - Reply - 19 July at 16:34
bl and there mum

VISITOR POSTS L3 View 2 more comments
I Recent
P78 Lomavicto % Calypso Soft Drinks 2015
School's out! If you're lucky enough to have already broken up for the
holidays, comment below and let us know what you're up to this summer!
Borr
Sponsored &

i

Summer Festiva
summerfest alexz
Celebrate Summe
Paly. Giant water
disco, outdoor cin
more.

Why 226,869 pec
www.generalasse
@ Like W Comment #» Share The most prestigi

education in codir

5 people like this. Top Comments~  marketing and prc
R management.

v Satou Sawo Jadama Going on holiday to my hometown spain then france for
® 2weeks
Like - Reply - 17 July at 20:10

‘ Sharmarke Ahmed Going on holiday to Minnesota for a month! Going sight
=y seeing!
Like - Reply - 17 July at 16:54



Youtubers / Influencers

Using stars with particular appeal to under 16s. The problem is:

(i) How do we know whether influencers have that particular appeal to that
age group?

(i) How do we know whether the places where the ad appears have a
>25% audience share and/or has the placement been targeted at
under 16s?

The ASA’s advice is “make a complaint”.... and it will be for the advertiser to
prove they can answer in negative for both questions.
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Stereo Kicks - Chupa Chups Airheads Challenge - Ad

Stereo Kicks

ot 66023
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Published on 26 Jun 2015
This is a paid for advertorial

This was our Chupa Chups Airhead challenge!

701 Comments Sort by | Newest =



What would likely still be allowed
— as not covered by rules

1) Packaging

Candy Brands

Edible Entertainment®



2) Sports Sponsorship
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Briefing produced by:

Malcolm Clark, Co-ordinator, Children's Food Campaign
Sustain: The alliance for better food and farming

Development House, 56 - 64 Leonard Street, London EC2A 4LT

Tel: 020 7065 0902
Email: malcolm@sustainweb.org
Web: www.childrensfood.org.uk

Twitter: @ChildrensFood
#OperationEagleEye
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