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Public interest groups have long made the case that our current system of regulating nonbroadcast (i.e. not on television or radio) marketing of unhealthy food to children is not adequate. This report is the first attempt in the UK to design a statutory system of regulation for non-broadcast food marketing that protects and promotes children's health.


Children's dietary health, in particular childhood obesity, is widely recognised as one of our most pressing public health problems. The recent Foresight report on obesity makes grave predictions for the future state of the nation's health unless we act now. Without action, 55% of boys, and 70% of girls, could be overweight or obese by 2050 and obesity will cost the country £45 billion a year.


Food advertising and marketing, which is almost always for unhealthy products, plays an important role in encouraging unhealthy eating habits in children. These habits are likely to continue into adulthood. It has been shown that advertisements affect food choices at both brand and category level i.e. a McDonald's burger advert is likely not only to make a person more likely to buy a branded McDonald's burger over another brand, but also more likely to buy a burger per se. Hence, recent efforts have been made to restrict television advertising of unhealthy food to children. These regulations acknowledge the particular susceptibility of children to the influences of advertising. However, there are currently no legal limitations on non-broadcast marketing aimed at children.


This report analyses legislation in Quebec and Sweden that stops the television advertising of all food to younger children. It suggests that a number of legal devices used in their legislationcould be helpful in the UK, especially the Quebec grid that decides which advertisements should be controlled. The report also considers if there are

useful legal precedents in UK legislation to control tobacco marketing. The definition of 'advertising' used in this legislation covers anything with the purpose or effect of promoting a tobacco product, which is helpful in covering the range of marketing techniques outlined in this report.


This report proposes a regulatory system based on the principle that individuals and organisations must not act in a way where the purpose or effect is to promote an unhealthy food product to individuals under the age of 16. This

should be a statutory system enshrined in law, not a voluntary industry code. Adopting this system, we believe, would have a significant impact on protecting and improving the health of children in the UK.
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					Children's Food Campaign: Better food and food teaching for children in schools, and protection of children from junk food marketing are the aims of Sustain's high-profile Children's Food Campaign. We also want clear food labelling that can be understood by everyone, including children.
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		Support our campaign
Your donation will help us champion children’s rights, parent power and government action to improve the food environment children grow up in.
Donate
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